Richie Lin

New York, NY | 347-614-6637 | richielin02@gmail.com | linkedin.com/in/richie-lin/ | richielin.com

EDUCATION

Binghamton University Binghamton, NY
Harpur College of Arts and Sciences Expected May 2028
Bachelor of Arts in Economics, Minor: Accounting GPA 3.3/4.0

* Honors: Dean's List (2024-2025), Coach Dream It Real Scholarship Recipient
* Relevant Coursework: Data Analytics for Business, Statistics, Global Entrepreneurship, Microeconomics

RELEVANT EXPERIENCE
Breaking Games (Extern Program) Remote
SOL & Database Architecture Extern Jul 2026 - Aug 2026

* Flagged $12.9K in Meta spend without recorded campaign results, 34.7% of the $37.2K reviewed. Proposed tracked tests to

improve campaign measurement.

* Delivered an HTML and Chart.js dashboard with five KPIs and a Holiday Game Plan to guide inventory and marketing decisions.
New Yorkers United for Child Care New York, NY
Digital Organizing Intern Jun 2026 - Aug 2026

¢ Audited 74 Instagram posts, 48 email sends and 1,466 CRM actions to map the supporter funnel from awareness to action.

Measured a 9.6% second-action rate.

* Created behavior-based cohorts for follow-up at 48 and 72 hours. Planned three onboarding emails with KPIs for clicks, petition

signatures and event registrations.

* Presented findings in a staff proposal and designed four paid-social concepts. Prototyped a localized mobile sign-up form with

consent fields and petition metrics.

Wayfair (Extern Program) Remote
Al Agent Extern Jun 2026 - Jul 2026

¢ Analyzed bestseller data by size, color, material and price to identify demand patterns. Combined trend, competitor and Al

findings in a live Google Sheets dashboard presented weekly to vendor management.

Romin Remote
Product Marketing & Strategy Lead Sep 2024 - Jan 2026

 Increased engagement by 25% across Instagram Stories, email and landing pages through weekly A/B tests on 50+ ad variations

for desk products. Compared engagement in Excel to select creative.

» Used competitor research to identify customer benefits and rewrite desk product descriptions, increasing catalog sales conversion

by 15% in the first month.

Avenue Strategies New York, NY
Marketing and Sales Intern May 2025 - Aug 2025
* Increased sign-ups by 20% and raised the retainer rate to 50% by redesigning a tiered customer-acquisition funnel.

Poke Inn New York, NY
Business Operations Intern Jun 2024 - Aug 2024

¢ Raised the featured-combo take rate by 30% by using Excel sales data to create combo bundles and remove low-performing offers.

SELECTED PROJECT

Customer Segmentation & BI | Independent Project Binghamton, NY

Business Intelligence Project Sep 2026

* Segmented 440 UCI wholesale-customer records into two purchase-mix groups with Python, pandas and scikit-learn. Compared
five K-means configurations across six product-category spending shares.

* Built a Plotly dashboard with channel and region filters. Identified the 88 highest-spending customers (20% of the sample) who
accounted for 42.9% of recorded annual spending, informing proposed marketing tests by segment.

LEADERSHIP & INVOLVEMENT

Binghamton University Marketing Association Binghamton, NY

Marketing Chair Dec 2024 - Present

¢ Led a five-person team from product concept to final pitch. Used competitor gaps to define the value proposition, prioritize
features and set weekly milestones.

* Won first place among 12 teams for a data-backed launch strategy linking customer needs, positioning and profitability.

SKILLS

Marketing: Product positioning, competitive research, customer benefits, audience segmentation, paid-social creative, email, landing
pages

Growth: A/B testing, funnel analysis, campaign measurement, conversion analysis, launch planning

Tools: Microsoft Excel, Google Sheets, PowerPoint, Shopify, SEO/SEM, SQL (SQLite), n8n, Gemini

Languages: English (Native), Mandarin Chinese (Proficient)
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